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Years of practice displays equity incentive is an effective incentive. It plays a 
very important role in tackling with principle-agent problems. Although equity 
incentive is not executed very much, more and more companies keep an eye on it. 
Since 2006, the marketing and laws for equity incentive become more specific, it is 
good for companies to adopt this incentive method. As equity incentive is the best 
way to incent executives, a number of companies would like to try this way, with a 
common goal to increase revenue. However, based on our government policies and 
capital market, for their differences to foreign countries, such as specifications of 
market, market maturity and so on, the effect of our equity incentive which is 
executed on our companies need to be inspected. What’s more, this is the key point of 
this essay. By the results of domestic learners’ study, they found that the effect of 
equity incentive is not very significant. At the same time, affects of accounting 
scandals and financial crisis are harmful to the executive of equity incentive. For this 
background, whether equity incentive effect is good or bad for companies need more 
time to examine. 
In China, private enterprise and state-owned enterprises are two important 
categories of market entities. As their own recourses are very different to each other, 
private enterprise is the core object of study. After study on related essays and theories, 
the author raises some hypothesizes based on the analysis of motive of equity 
incentive by private enterprises. For the limited of samples’ data, the author uses two 
study methods: paired sample analysis and multiple regression analysis. By multiple 
regression analysis, we find that it is not obvious for the relationship between equity 
incentive and the performance of company. The same situation also turns out in the 
relationship between equity incentive and long-term results of operating and the 
relationship between equity incentive and long-term return on investment. By paired 
sample analysis, growth for companies which execute equity incentive is better than 
















author adds the possible reasons. Moreover, as the results of analysis are not very 
clear, the author also gives the limitation of equity incentive which can explain these 
results.  
At last, according to the analysis, summary the full text and sums up and makes 
some recommendations. 
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到适当的激励。Smith & Watts (1992)认为公司潜在的发展机会要求公司具备高素




欧美等成熟的资本市场已发展了近 60 年，股票期权已成为经理人员报酬中 大
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